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Launching a "benefits and rewards" program



1. The benefits aspect will include discounts with certain partners (i.e. 50% off 
purchases at Somewebsite.com, free access to international lounges in JFK).



2. The rewards element will involve earning cash back for specific types of spend  (i.e. 
3% back for Uber, 2% on Wholefoods).



3. Enhance the app to include a benefits / rewards program. You can create entirely 
new sections of the app and/or improve existing screens to include benefits/rewards 
elements

Challenge



Step 1: Understand & Audit



The program is used for acquisition (attracting new customers) and activation 
(incentivising customers to use their cards). We make money on both.



Our target market at the moment is internationals who have recently moved to the 
US.

Business Goal



Market Research



Traditional cashback portals are a bit clunky. When you find an offer that gives you 

2% of your money back, you click on the offer, get redirected to the partner site 

and hope that your purchase will be registered. A bit later, you get some money back 

on the cashback website, which you need to cash out to your bank account.

Problem



Step 2: UX Research



Competitor Analysis

“I am surprised to see Amazon trying a reverse take on its 
policy - offering cashback for customers opting slower 
delivery. From a business perspective, it does make sense to 
the company to batch deliveries to save cost on shipping 
and also less carbon footprint. From a user standpoint, we 
can all learn a little bit of patience. ”

Source: LinkedIn





User Persona



User Persona



Step 3: User Experience 

Design



Information Architecture



Step 5: Visual and UI Design



Moodboard



Sketches*

*Sketched these while in the airport



Mockups



Mockups



Mockups



Button’s platform unlocks dozens of mobile commerce partnerships with one simple 
implementation. Button’s technology stack handles end-to-end tracking, including 
accurate app store attribution, a full loyalty & cash back publishing and reconciliation 
system, and zero-miss affiliation technology.



Now, when users open the Ibotta app they can see 28 different brands offering cash 
back on mobile purchases. And when they choose to engage, the experience is 
seamless.



Not only did a partnership with Button bring cash back to mobile, but the team 
worked to create Customer Segments to personalize offers based on merchants’ 
relationships with customers and their past purchase history. 

Source: Button

Technical Feasibility

https://www.usebutton.com/resources/powering-mobile-commerce-for-leading-shopping-app-ibotta




Sable
Banking made easy

Sable
Banking made easy

Future



Thank You


